
Every month Rural Missouri brings Missouri and the
Missouri co-op way of life to 1.5 million readers.

The stable country family (SCF) This is the largest audience segment, represent-
ing about half the circulation. These households usually consist of two adults, ages 
25–54, with one or two children at home or on adjacent properties. On average, the 
group owns about 33 acres. In many cases, their estates have been passed down, so 
they have relatively little debt. One or both parents work nearby. They also receive 
income from sources such as farming. Products attractive to this market segment 
include travel, trucks, home furnishing, remodeling materials, garden and seed items, 
lawn maintenance devices and tractors, fencing, books, satellite television dishes and 
programming, electronic gate openers, specialty cooking items, petsupplies, cloth-
ing, home appliances, computers and software.

The large landowner (LL) LLs own 46 acres of land or more. They are beneficiaries 
of decades of agricultural consolidation. Though a small percentage of the total 
audience, these LLs are large consumers of goods and services. They manage large, 
profitable, sophisticated farming and ranching enterprises, sometimes combined 
with retail or manufacturing businesses. LLs’ products and services needs are simi-
lar to those for SCFs. LLs also need large farm machinery, tools, feed, seed, fertilizer, 
herbicides, insecticides, windbreaks, computers, and barn and fencing materials. This 
market segment includes well-to-do early retirees who move away from urban areas 
in their 50s and the independent elderly.

The retired country dweller (RCD) RCDs are typically empty-nesters who have reg-
ular contact with children and grandchildren who may live in nearby cities. Readers 
in this category are active in their golden years and enjoy the serenity of the country. 
Many reside around resort communities. RCDs are active gardeners, readers, travel-
ers, mail-order shoppers, Internet surfers and fitness devotees.

The suburbanite Suburbanites choose not to live in the heart of the city, but in 
historical co-op territory on the outskirts of large metro areas. In each of America’s 
top 50 metro markets, as many as 15 percent of upper-scale professionals and wage 
earners are on co-op lines. Here in Missouri, major cities surrounded by co-op terri-
tories include St. Louis, Kansas City and Springfield. Suburbanites and other readers 
share interests relating to travel, trucks, lawn and garden products, satellite TV, com-
puters, fitness equipment and home improvement items.

The weekender Weekenders are working upper-income families whose primary 
residences are in big cities, but who spend much of their leisure time at their country 
hideaways. Weekenders are a small percentage of circulation, but they share a love 
of the country with the rest of the magazine audience. Weekenders typically own 
property within 100 miles of metro areas. Their interests include travel, books, trucks, 
boating, hunting and fishing, water sports, health and fitness, entertainment prod-
ucts, computers and software.

MARKET SEGMENTS 
Every month Rural Missouri brings Missouri and the Missouri co-op 
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ADVERTISING 
Rural Missouri magazine’s presence in the Show-Me State spans seven 
decades. Many of our 1.5 million readers have grown up with Rural Missouri 
in their homes. Because of this longstanding relationship, our readers trust 
what they read and have confidence in the advertisers they see in the 
magazine. No other magazine speaks to this unique, rural, small-town 
and suburban market like Rural Missouri.

CIRCULATION 
The Rural Missouri market keeps growing. 
The best way to reach all those Missourians 
is with an ad in the most widely circulat-
ed magazine in the state. The magazine’s 
current monthly circulation is over 550,000 
and readership is 1.5 million. This tremen-
dous circulation puts Rural Missouri in more 
Missouri homes than any other statewide 
publication.
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DEMOGRAPHICS 
46% Male

54% Female

are very likely or somewhat likely 
to trust an advertisement in Rural 
Missouri vs. advertisements in other 
magazines.86% 

59 Average Age
  65% Adults 55+
  49% Adults 45-64
  34% Adults 25-54

65%
have some college 
or university 
education

93%
own their home with 
an average value of 

$232,000

$83,000
Average Household Income
25% over $100,000

18%
own a vacation or 
weekend home

READING HABITS 
Rural Missouri readers respond to our advertisers, many
of whom have been with us for years because they get results.
The positive editorial outlook and unique feature stories create
a trustworthy environment for advertisers. In fact, 86 percent of readers 
say that they are very likely or somewhat likely to trust an advertise-
ment in Rural Missouri compared to advertisements in other magazines.

2.3
readers per copy

 

79%
read 4 of last 4 issues

45 minutes
Average time spent per issue86%

took action based on something 
they read in Rural Missouri

22% Clipped a coupon
40% Saved an article or ad
25% Visited website

 

82%
have purchased on-
line in the last year

73%
are social media users

READER INTERESTS
TRAVEL

76%
readers took a
domestic trip

$2,500
average amount spent
45% spent $3,000+

RV OWNERSHIP

31%
own ATV or similar

23%
own a boat
18% own motor home

GARDEN TOOL OWNERSHIP

92%
own lawn mower
59% own riding mower

73%
own a chain saw
25% own a garden tractor

HOME IMPROVEMENT

77%
made energy-efficient 
upgrades

PRESCRIPTION DRUGS/INSURANCE

30%
purchase prescription drugs
97%  carry insurance

AUTOMOBILE

96%
own auto or other
vehicle


